The Festival of the Sound, Canada's premier summer music festival, is looking for an:

NOHFC Marketing and Public Relations Intern

JOB DESCRIPTION:

The successful candidate will work with the Operations Manager to identify marketing
priorities for this anniversary season and beyond. Key responsibilities will include
implementation of a national marketing strategy, the creation of email and website
campaigns, development of event advertisements and other content for social media, and
purchasing and selling of ads.

QUALIFICATIONS:

University or college graduate who has graduated within the last three years from an
accredited college or university. The candidate must be a graduate of a post-secondary
degree or diploma program. The position will be a first full-time employment in the
candidate’s field of study.

Education in Business Marketing is essential while those with Graphic Design or Arts
Administration may be considered. The ideal candidate is creative and has a strong
background or appreciation of music/ the Arts and excellent interpersonal skills.

ABOUT US:

Now entering its 40th Season, the Festival organizes and produces an internationally
renowned Classical, Jazz and Folk music extravaganza. This is an excellent opportunity to
create and build relationships and contacts for the future.

Please forward your resume and cover letter to Rob Wood at woodrs@festivalofthesound.ca
or by mail at

Festival of the Sound
1 Avenue Road
Parry Sound, ON P2A 2A6

The Festival of the Sound welcomes and encourages applications from people with
disabilities. Accommodations are available on request for candidates taking part in all aspects
of the selection process.
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